Break Through the Clutter
and Reach Your Customers

Magilla

Marketing

The Blunt Truth on Everything E-mall

Magilla Marketing is a weekly enewsletter that delivers the blunt truth on email marketing,
through honest and insightful commentary by editor and real-world direct marketer Ken Magill.
Magilla Marketing connects you with more than 45,000 marketing professionals at companies
across a variety of markets.

Magilla Marketing delivers a steady diet of case studies, benchmark-metrics pieces, and news
stories that help marketers stay on top of important issues, improve campaign deliverability, and
increase customer retention. Ongoing topics include: what day of the week is best for sending
outbound email; what offers work best; whether or not personalization delivers enough lift to make
it worthwhile; and how to make sure legitimate marketing email is not flagged as spam.

Magilla Marketing also covers regulatory issues-from a marketer’s perspective. It’s an oasis for
marketers who are sick and tired of the finger-wagging, anti-marketing stories so prevalent in
consumer journalism and the technology trades. Readers will come away from a Magilla Marketing
opinion piece thinking, “Thank you! I’'ve been waiting for someone, anyone, to say that!”

Source: 1. Publisher’s Own Data 2/07.

SPONSORSHIPS AVAILABLE

Net Rates

MAGILLA MARKETING SPONSORSHIPS 12 Weeks (12x)  Annual (48x)
Premier Banner Sponsorship: 468x60 banner ad and the top text ad position. $12,960 $43,200
Text consists of 50 words/10 lines maximum (including blank lines and hyperlink)

Premier Half Tower Sponsorship: 120x240 tower ad with text ad in e-newsletter $12,360 $40,800
content. Text consists of 50 words/10 lines maximum (including blank lines and hyperlink).

Second Banner Sponsorship: 468x60 banner and the third text ad position. Text $10,200 $34,800
consists of 50 words/10 lines maximum (including blank lines and hyperlink).

Second Half Tower Sponsorship: 120x240 tower ad with text ad in e-newsletter $9,000 $31,200

content, appears below Premier Tower. Text consists of 50 words/8 lines maximum
(including blank lines and hyperlink).

Marketplace Ad: 105x25 button plus 50 characters, including spaces, of linkable text. $1,800 $5,720
Appears in left column below Second Half Tower.

All availability is on a first-come basis.

« THE INFORMATION RESOURCE FOR DIRECT MARKETERS +

DIRECT [I]rive your marketing RO1 with a Mailla Marketing Sponsorship!

www.directmag.com
| ]

For more information on Magilla Marketing contact your sales
representative. Visit www.directmag.com/advertisers and
W MULTICH ANNE LM CHAN - Comm www.multichannelmerchant.com/advertisers for more information
Penton Media Publications on advertising with DIRECT and Multichannel Merchant.




Advertising Rates and Specs

Al

PREMIER BANNER

Mag| lla SPONSORSHIP
1 468x60 banner ad with top text
M arketl ng ad position (50 words/10 line
The Blunt Truth on Everything E-mail max. of text)
From DIRECT and Mulichannel Marchant Magazines | A Prism B edia Proparty $12,960/12 weeks (12x)
SUBSCRIBE $43,200/Annual (48X)

UNSUBSCRIBE
Premier Banner 468x60

CONTACT US

TABLE OF CONTENTS

>> What Spitzer’s Datran Media Shakedown Means to You PREMIER HALF TOWER

>> Still Spamming After All These Years? SPONso RSH'P

>> Dyson, MoveOn.org Brawl Over Goodmail .

>> CA Senator Drafting Anti-AOL-Goodmail Law 120x240 half tower with text

>> Canadian Open and Click-Through Rates Higher? . .

>> It's Offcial: Spam Art Now a Genre ad in content (50 words/10 line
Premier IZ' max. of text)
Half Tower $12,360 /12 weeks (12x)
120x240 Hendignim dunt nonsequat, si.Ibh ea aliscilit nosting eugait ulla facincilit veliquam, conulputpat lor si. Ad eummy nulput $40 ) 800 /An n Ual (48X)
ipit lam vulla consequ amconsed do erat dion eraestionum quis aliqui tat dolorem dolobore ea aliquam

What's the Secret to Email & Web Analytics Integration?

Industry experts urge marketers to integrate customer data across platforms in order to craft more meaningful .

messages. But the enormity of the task prevents most from even starting.

Get Silverpop’s new white paper for five simple tactics, and learn why there’s never been a better time than now.

SECOND BANNER

SPONSORSHIP

Hendignim dunt nonsequat, si.Ibh ea aliscilit nosting eugait ulla facincilit veliquam, conulputpat lor si. Ad eummy nulput 468X60 ban ner Wlth teXt ad (50
ipit lam vulla consequ amconsed do erat dion eraestionum quis aliqui tat dolorem dolobore ea aliquam WOrdS/1 O |ine max Of teXt)
What Spitzer’s Datran Media Shakedown Means to You $1 0,200 / 1 2 WeekS (1 2X)
Last week’s settlement between New York Attorney General Eliot Spitzer and Datran Media sets a deeply troubling
IEI precedent that should outrage executives at any company using e-mail for marketing. $34800/ Annual (48X)
New York’s would-be governor apparently believes that companies should be on the hook for the privacy policies of
every firm with which they do business.
Second IE'
Half Tower
120x240 SECOND HALF TOWER
Second Banner 468x60 SPONSORSHIP .
120x240 half tower with text
ad in content (50 words/10 line
max. of text). Appears below
Hendignim dunt nonsequat, si.Ibh ea aliscilit nosting eugait ulla facincilit veliquam, conulputpat lor si. Ad eummy nulput 1
ipit lam vulla consequ amconsed do erat dion eraestionum quis aliqui tat dolorem dolobore ea aliquam Prem ler Half ToWer.
IEI Still Spamming After All These Years? $9 ’ 000/1 2 Weeks (1 2X)
An eye-popping 39% of business-to-business marketers have no formal permission practices in place for collecting $31 1200 /An n Ual (48X)
Marketplace e-mail addresses, according to a study conducted recently by Magilla Marketing’s parent publications, Direct and
Ad Multichannel Merchant.
Hendignim dunt it,
Sﬁgh'gg';}xﬁ'ﬁ n'fsrt';zq"a Hendignim dunt nonsequat, si.Ibh ea aliscilit nosting eugait ulla facincilit veliquam, conulputpat lor si. Ad eummy nulput MARKETPLACE AD
eugait ulla facincilit veliquam, ipit lam vulla consequ amconsed do erat dion eraestionum quis aliqui tat dolorem dolobore ea aliquam 1 05)(25 button Wlth text

conulputpat lor si. Ad eummy

(50 words/10 line max. of text).
Appears below Half Towers.
$1,800/12 weeks (12%)
$5,720/Annual (48x)

All text ads are limited to 50 words/8 lines, including blank lines and hyperlinks.
All availability is on a first-come basis.

- THE INFORMATION RESOURCE FOR DIRECT MARKETERS

www.directmag.com
| |

[I]rive your marketing ROl with a Magilla Marketing sponsorship!

For more information on Magilla Marketing contact your sales
representative. Visit www.directmag.com/advertisers and
INTEGRATE = SELL = DELIVER www.multichannelmerchant.com/advertisers for more information

WWW.MULTICHANNELMERCHANT.COM

Penton Media Publications on advertising with DIRECT and Multichannel Merchant.




